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WHO WE ARE

Marc Loire Fashions
Limited is a women’s

footwear brand focused
on contemporary, bridal

and casual fashion
categories.

PRODUCT UNIVERSE

Our portfolio spans heels,
wedges, flats, juttis,

loafers, sandals, sneakers
and occasion footwear.

CUSTOMER PROMISE

We are committed to
stylish design, quality

craftsmanship and
comfortable wear across

channels.

WHERE WE SELL

Our omnichannel
presence spans offline

retail, multi-brand
distribution, our website

and leading marketplaces.

BRAND
OVERVIEW
At Marc Loire, we create fashion-led footwear that

blends elegance, comfort and versatility for the

modern Indian woman. Our collections move

seamlessly across everyday style, statement

dressing and special occasions.

MARC LOIRE FASHION LIMITED

Statement footwear that
elevates confidence and style.

Intricate detailing crafted for
life’s most beautiful moments.

Versatile styles designed for
comfort and effortless elegance.
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BRAND
OVERVIEW
At Marc Loire, we create fashion-led footwear that

blends elegance, comfort and versatility for the

modern Indian woman. 

PROFITABILITY SNAPSHOT(in CR)
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OPERATIONAL EXCELLENCE
Improving agility, merchandising
discipline and execution
consistency.

5

FY 2025–26 was a year of

purposeful progress for Marc

Loire—defined by brand building,

omnichannel expansion, product-

led differentiation and disciplined

execution.

BRAND ELEVATION
Strengthening brand desirability
through sharper storytelling and
premium presentation.

1

OMNICHANNEL EXPANSION
Building seamless presence across
retail, digital and marketplace
channels.

2

PRODUCT INNOVATION
Refreshing the portfolio with
contemporary, bridal and comfort-
led fashion choices.

3

RETAIL & REACH
Enhancing visibility and deeper
customer access across
geographies.

4
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Guided by these pillars, we continue
to build a future-ready brand that
inspires confidence, delivers value
and creates lasting impact for our
customers and communities.

OUR DIRECTION
OUR DISCIPLINE

OUR DIFFERENCE



EXECUTIVE
SUMMARY

This report summarizes the performance of

retail marketing initiatives executed during the

reporting period. The analysis focuses on

campaign execution, audience engagement,

and overall marketing effectiveness across

multiple channels.

Overall, marketing efforts delivered positive

results, particularly in brand visibility and

customer engagement. Several campaigns

exceeded expectations, while others

highlighted areas requiring optimization. The

insights outlined in this report are intended to

support informed decision-making and

continuous improvement in future marketing

activities.

A total of 4 marketing campaigns

were successfully launched across

digital and offline platforms.

Audience reach and engagement

showed steady growth throughout

the period.

4 +22%
Campaigns Engagement Rate

Key Highlights

Conversion performance improved

compared to the previous reporting

cycle.

7.2%
Conversion Rate
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OBJECTIVES
& GOALS

Brand Awareness

Engagement

Sales & Conversion

Marketing Objectives

Key Performance Indicators

The primary objectives of the marketing

strategy during this reporting period were

centered on establishing a strong and

consistent brand presence while

simultaneously driving measurable and

sustainable business outcomes.

The strategy was designed to ensure that

marketing efforts were not only visible, but

also relevant, engaging, and aligned with

broader business goals.

To measure success, the following KPIs were

prioritized:

Reach, impressions, and visibility metrics

Clicks, interactions, and audience response

Conversion rate, revenue contribution, and lead
generation
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PERFORMANCE
METRICS

Impressions generated across all

active channels.

Reflecting healthy audience

interaction.

120,000+ +8.5%
Total Reach Average Engagement

Rate

Increase compared to the previous

reporting period.

+18%
Overall Growth

“These results highlight effective campaign

planning and execution, with digital channels

playing a key role in driving engagement and

conversion performance.”

Overall marketing performance demonstrated

steady and positive momentum throughout

the reporting period. Campaign execution

across multiple channels contributed to

consistent audience growth and improved

engagement levels.
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ACTION ASSIGNED TO TIMELINE

Campaign optimization Marketing Team Next 30 days

Channel performance review Strategy Team Monthly

New campaign planning Campaign Team Next quarter

/ / /

/ / /

NEXT ACTION
PLAN

“This structured approach ensures that insights are
translated into action, enabling teams to respond
proactively to performance trends and evolving
market conditions.”

To ensure continuous improvement and

effective execution, the following action plan

is recommended.

Clear ownership, timelines, and accountability

are critical to maintaining marketing

momentum and performance alignment.

ANNUAL REPORT 2025-26 09
09



CONCLUSION

“This report demonstrates
the overall effectiveness
of retail marketing efforts
during the reporting
period.”

Campaign execution delivered positive

outcomes in brand visibility, audience

engagement, and conversion performance,

reflecting a well-aligned marketing strategy.

While current results are encouraging,

continuous optimization and strategic

refinement remain essential to sustain long-

term growth. By leveraging the insights,

recommendations, and action plans outlined

in this report, future marketing initiatives can

be more focused, data-driven, and impactful.

Prepared by
Adeline Palmerston
Marketing & Strategy Team
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PARTNER
WITH US

MARC LOIRE PRIVATE LIMITED

We collaborate with brands and businesses

to develop strategic, data-driven marketing

initiatives that deliver measurable results.

Our approach combines insight-led planning,

creative execution, and continuous

performance optimization to support

sustainable growth.

Whether you are looking to strengthen brand

visibility, improve campaign performance, or

plan future marketing initiatives, our team is

ready to support your objectives with tailored

solutions and actionable strategies.

www.reallygreatsite.com123-456-7890

123 Anywhere St., Any City,
ST 1234

hello@reallygreatsite.com
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Arvind Kamboj
Warm Regards,
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	FORGING
	AHEAD
	FY 2025–26 was a year of purposeful progress for Marc Loire—defined by brand building, omnichannel expansion, product-led differentiation and disciplined execution.
	BRAND ELEVATION
	Strengthening brand desirability through sharper storytelling and premium presentation.


	OUR DIRECTION
	OUR DISCIPLINE
	OUR DIFFERENCE
	Guided by these pillars, we continue to build a future-ready brand that inspires confidence, delivers value and creates lasting impact for our customers and communities.
	OMNICHANNEL EXPANSION
	Building seamless presence across retail, digital and marketplace channels.

	PRODUCT INNOVATION
	Refreshing the portfolio with contemporary, bridal and comfort-led fashion choices.

	RETAIL & REACH
	Enhancing visibility and deeper customer access across geographies.

	OPERATIONAL EXCELLENCE
	Improving agility, merchandising discipline and execution consistency.
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	EXECUTIVE SUMMARY
	Key Highlights
	This report summarizes the performance of retail marketing initiatives executed during the reporting period. The analysis focuses on campaign execution, audience engagement, and overall marketing effectiveness across multiple channels.
	Overall, marketing efforts delivered positive results, particularly in brand visibility and customer engagement. Several campaigns exceeded expectations, while others highlighted areas requiring optimization. The insights outlined in this report are intended to support informed decision-making and continuous improvement in future marketing activities.
	Campaigns

	+22%
	Engagement Rate

	7.2%
	Conversion Rate
	MARC LOIRE FASHION LIMITED
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	OBJECTIVES & GOALS
	Marketing Objectives
	The primary objectives of the marketing strategy during this reporting period were centered on establishing a strong and consistent brand presence while simultaneously driving measurable and sustainable business outcomes.
	The strategy was designed to ensure that marketing efforts were not only visible, but also relevant, engaging, and aligned with broader business goals.

	Key Performance Indicators
	To measure success, the following KPIs were prioritized:
	Brand Awareness
	Engagement
	Sales & Conversion
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	PERFORMANCE METRICS
	120,000+
	Total Reach

	+8.5%
	Average Engagement Rate

	+18%
	Overall Growth
	“These results highlight effective campaign planning and execution, with digital channels playing a key role in driving engagement and conversion performance.”
	Overall marketing performance demonstrated steady and positive momentum throughout the reporting period. Campaign execution across multiple channels contributed to consistent audience growth and improved engagement levels.




	NEXT ACTION PLAN
	“This structured approach ensures that insights are translated into action, enabling teams to respond proactively to performance trends and evolving market conditions.”
	ACTION
	ASSIGNED TO
	TIMELINE
	Campaign optimization
	Marketing Team
	Next 30 days
	Channel performance review
	Strategy Team
	Monthly
	New campaign planning
	Campaign Team
	Next quarter
	To ensure continuous improvement and effective execution, the following action plan is recommended.
	Clear ownership, timelines, and accountability are critical to maintaining marketing momentum and performance alignment.
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	CONCLUSION
	“This report demonstrates the overall effectiveness of retail marketing efforts during the reporting period.”
	Campaign execution delivered positive outcomes in brand visibility, audience engagement, and conversion performance, reflecting a well-aligned marketing strategy.
	While current results are encouraging, continuous optimization and strategic refinement remain essential to sustain long-term growth. By leveraging the insights, recommendations, and action plans outlined in this report, future marketing initiatives can be more focused, data-driven, and impactful.
	Adeline Palmerston
	Marketing & Strategy Team
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	PARTNER WITH US
	We collaborate with brands and businesses to develop strategic, data-driven marketing initiatives that deliver measurable results. Our approach combines insight-led planning, creative execution, and continuous performance optimization to support sustainable growth.
	Whether you are looking to strengthen brand visibility, improve campaign performance, or plan future marketing initiatives, our team is ready to support your objectives with tailored solutions and actionable strategies.
	MARC LOIRE PRIVATE LIMITED
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